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WELCOME  
TO OUR WORLD

JAGRAN PRAKASHAN LIMITED 

(JAGRAN) THRIVES AMIDST THE 

RAPIDLY TRANSFORMING MEDIA 

LANDSCAPE, CHARACTERISED 

BY TECHNOLOGICAL 

ADVANCEMENTS AND SHIFTING 

AUDIENCE PREFERENCES. OUR 

RICH LEGACY AND SUSTAINED 

EXCELLENCE EMPOWER US TO 

ADAPT TO THE EVOLVING NEEDS 

AND DESIRES OF OUR PATRONS, 

INSPIRING US TO STRATEGISE 

FOR A ROBUST GROWTH PATH.

The words displayed on 
the cover transcend the 
confines of a simple word 
cloud. They symbolise the 
very essence of our brand, 
reflecting the characteristics 
that define our presence. 
Encompassing every aspect 
of our business, these 
words assimilate our vision 
and present our intrinsic 
capabilities to create value 
for all stakeholders.



Our commitment to delivering 
content that is meaningful and 
reliable ensures that our diverse 
audience base finds value in what 
we offer.

Over the years, we have cemented 
our stature as one of the most 
trusted and award-winning media 
houses in the country, playing a 
pivotal role in shaping public opinion 
and providing a voice to millions. 

Our comprehensive strategies drive 
us to challenge the established 
limits of excellence, setting 
us on a trajectory of impactful 
initiatives. Integrating technology 
in all the aspects of our operational 
framework, we deliver outcome that 
is precise and tangible, positioning 
us at the forefront of dynamic media 
ecosystem.

AT JAGRAN, OUR PROMINENCE 

AS ONE OF THE LEADING 

CONGLOMERATES OF INDIA 

BESTOWS UPON US GREATER 

RESPONSIBILITY, PROPELS US 

TO UPHOLD OUR CREDIBILITY, 

AND DRIVES US TO DELIVER 

UNBIASED AND INSIGHTFUL 

CONTENT. WITH A STRONG 

PRESENCE SPANNING VARIED 

PLATFORMS INCLUDING PRINT, 

DIGITAL, OUT-OF-HOME (OOH), 

ACTIVATION, AND RADIO, OUR 

ENGAGING COMMUNICATION 

SETS US APART. 
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Report Card of 2023-24

81+ Mn
#

Total readership 

20
Digital media portals 
catering to wide cross-
section of genres

We take pride in our flagship division, which delivers  
leading daily newspapers across 13 states and union territories 
throughout India, covering content in five diverse languages. 
Offering unparalleled reach and credibility, Jagran proudly 
stands as the largest print media brand in the nation.

We rank among the leading digital media platforms in  
the country, distinguished by our commitment to delivering 
accurate news and information across various genres. Our portals 
cover a wide spectrum of topics including news, education, lifestyle, 
entertainment, health, women, podcast, and youth interests, 
ensuring a compelling and engaging experience for our audience.

•	Reported `1,456 Crore operating 
revenues from the print division. 

•	Recorded year-on-year 
advertisement revenue growth 
through our flagship brand Dainik 
Jagran and other print brands. 

•	Witnessed a 25% growth with `102 
Crore revenue of JNM while the 
industry degrew. 

•	Collaborated with Google, Meta, JIO, 
Taboola and Amazon to enhance our 
content discovery, distribution, and 
syndication capabilities.

•	 Focused on investing in technology 
to capitalise on the huge untapped 
potential.

# IRS 2019 Q4

•	Registered growth in operating 
profit, driven by lower newsprint 
prices, and ongoing cost control 
measures.

Key highlights of FY24

Key highlights of FY24

Print

Digital

Maintaining 
consistent momentum 
across financial 
parameters
We focus on enhancing operational 
efficiency and scaling up our 
business verticals, ensuring our 
adaptability to evolving consumer 
demands. This commitment is 
evident in our consistent financial 
performance across all key metrics 
during the fiscal.

Advancing across  
our verticals
We leverage our extensive 
presence across a diverse array 
of platforms including print, radio, 
digital, activation, and out-of-home 
to fortify our market positioning 
and propel us forward as a 
formidable force in the realm of 
integrated media solutions. 

`1,933.91 Cr
Operating revenue

`164.92 Cr
Profit after tax

`367.95 Cr
Operating profit

`8.44 
Earnings per share

Read more on

Page 16

Read more on

Page 30
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Radio City, positioned as India's premier private FM brand, led the  
industry since 2001. Renowned for quality programming, it remains 
synonymous with contemporary content, setting benchmarks and captivating 
millions nationwide.

We offer tailored 'out-of-home'  
marketing solutions nationwide, catering 
to diverse client needs with specialised 
expertise and personalised services.

We deliver customised below-the- 
line (BTL) or experiential marketing solutions 
nationwide, seamlessly integrating diverse 
strategies to meet the unique needs of our 
clients with precision and effectiveness.

•	Reported `229 Crore operating 
revenues from the radio 
division#. 

•	Maintained volume shares at 
19% in FY24*.

•	Registered 16% volume growth 
in 15 Aircheck Markets as 
compared to 14% recorded in 
the radio industry*.

•	Achieved the 2nd highest client 
count in the industry with a 40% 
share in FY24.

•	Reported `109 Crore operating 
revenues from the OOH division.

•	Aimed to increase the share 
of revenue from asset-based 
businesses, which present more 
profitable and stable landscape.

•	Reported `64 Crore operating revenue from 
the activation division.

•	 Focused on generating pure activation 
revenue, while reducing fixed margins 
businesses to further improve profitability.

Key highlights of FY24

Key highlights of FY24

Key highlights of FY24

Radio

Out-of-Home 
(OOH)

Activation

39
Radio stations 

3,000+
Media inventory

2,500
Client base

Source:	 

*15 Aircheck Market Data 
#Includes Radio Digital

Read more on

Page 38

Read more on

Page 38

Read more on

Page 24

•	Attracted advertisement from 
39% of the total clients, who 
advertised on the radio platform, 
towards Radio City.

•	Generated 24% of revenue from 
a variety of offerings, including 
proactive proposals, digital 
initiatives, sponsorships, and 
special events.

CORPORATE OVERVIEW > WELCOME TO OUR WORLD
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About Us

BUILDING ON  
TRUST TO PROPEL 
FORWARD 

We, at Jagran, proudly assert our esteemed 
presence in India's thriving media landscape. 
Founded by the late freedom fighter, Shri Puran 
Chandra Gupta, we emerge as one of India’s 
largest and most trusted media conglomerates. 
Embracing the dynamics of societal evolution, 
our commitment remains firmly anchored in 
consistency and unbiased & quality content.

With a rich legacy spanning decades, 
we remained committed to our vision 
of enlightening and enriching lives 
through our diverse array of media 
offerings. From our humble beginnings 
in print media, we strategically 
expanded into digital platforms, FM 
radio, outdoor advertising, and event 
management, exponentially enhancing 
our reach and prominence. 

Our dedication to delivering credible, 
relevant, and engaging content to 
audiences across the country form the 
foundation of our sustained progress. 
Whether through our newspapers, 
magazines, digital portals, or radio 
stations, we strive to empower and 
inform millions of readers, audience 
and listeners every day.

As India continues to script an inspiring 
growth story, we stand poised to lead 
the way, harnessing our excellence in 
expertise and innovation to meet the 
dynamic needs of an evolving society. 
With a focus on integrity, excellence, 
and social responsibility, we remain 
committed to shaping the future of 
media in India and beyond. 

Legacy drives 
progress
75+ YEARS
Of inspiring trust and 
leadership across the nation

Multilingual 
mode strengthens 
connect
10
Language operations

Diverse media 
platforms
5
Business verticals across print, 
radio, digital, activation and 
out-of-home

Achieving more 
together
5,560+
Employee base across the 
organisation*

*Permanent employees 

Jagran Prakashan Limited4



Guided by our Vision
Just like the morning sun that dispels 
darkness and brings warmth to the 
world, the vision of Jagran is to 
transform lives through enlightening 
and enriching experiences.

Credit ratings reinforced 
CRISIL reaffirmed a credit rating of 
AA+Stable for both long and medium 
term and A1+ for short term for our 
Company. With respect to Music 
Broadcast Limited, we received a 
rating of A1+ for short term and AA/
Stable for long term, while for Midday 
Infomedia Limited, it was AA(-)/stable 
for long term. 

Key information for 
stakeholders
Our shares are listed on the Bombay 
Stock Exchange (stock code: 532705) 
and the National Stock Exchange 
(stock symbol: JAGRAN). As of March 
28, 2024, our market capitalisation 
stood at `2,234 Crore. The Board 
recommended for the approval of the 
shareholders a dividend of `5 per 
share (face value `2) for the FY24.

Map not to scale

CONNECTING VIBES ACROSS INDIA

1 Agra

2 Ahmedabad

3 Ahmednagar

4 Ajmer

5 Akola

6 Bareilly

7 Bengaluru

8 Bikaner

9 Chennai

10 Coimbatore

11 Delhi

12 Gorakhpur

13 Hisar

14 Hyderabad

1 Bihar

2 Chhattisgarh

3 Delhi

4 Haryana

5 Himachal Pradesh

6 Jammu & Kashmir

7 Jharkhand

8 Madhya Pradesh

9 Maharashtra

10 Punjab

11 Uttar Pradesh

12 Uttarakhand

13 West Bengal

15 Jaipur

16 Jalandhar

17 Jalgaon

18 Jamshedpur

19 Kanpur

20 Karnal

21 Kolhapur

22 Kota

23 Lucknow

24 Madurai

25 Mumbai

26 Nagpur

27 Nanded

28 Nashik

29 Patiala

30 Patna

31 Pune

32 Ranchi

33 Sangli

34 Solapur

35 Surat

36 Udaipur

37 Vadodara

38 Varanasi

39 Vizag
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Print Radio
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Business Model

SYNERGISING 
MULTIPLE BUSINESS 
VERTICALS TO 
AUGMENT VALUE 

Enhancing operational 
efficiency
Improve operational efficiency 
continuously with agile and cost-effective 
operational model, reflecting our 
commitment to delivering long-term value.

Championing credible 
content 
Provide our diverse audience across 
print, digital, and radio platforms 
with the most credible and diverse 
range of content. Our commitment 
to unbiased and high-quality 
editorial content remains paramount.

Financial capital
Encompassing shareholder funds and prudent borrowings, 
financial capital is essential for sustainable value creation. 

Governance framework
Our transparent and responsible governance, coupled 
with stringent internal controls, ensures compliance with 
regulations and safeguards stakeholders' interests.

Teams across businesses 
Our skilled, engaged, and driven workforce is continuously 
upskilling to enhance efficiency in a dynamic environment.

Business partnerships
Our collaborations with quality experts provide us 
with innovative solutions across all platforms, ensuring 
comprehensive offerings to our audience.

Intellectual capital 
Our competitive edge thrives on continual investment in 
technology including introducing AI in our digital operations, 
whereas in-depth industry insight and intellectual property 
fortify our organisational knowledge base.

Operating assets
Our tangible assets encompass 33 cutting-edge printing 
facilities across 13 states and union territories, 39 radio 
stations spanning 12 states and union territories, and 
offices, strategically positioned nationwide, to facilitate 
seamless operations. 

Reach across India 
Our extensive presence grants us deep insights into 
diverse demographics, spanning metros to Tier-2 and 
Tier-3 markets, enabling hyper-localised strategies.

PRINT

A
C

TIVATIO
N

OUT-OF-HOME (OOH)

RADIO

DIGITAL

Centre

Strategic priorities 

KEY INPUTS 

Jagran Prakashan Limited6



We are committed to serving the nation with unbiased and reliable 
content, leveraging our wide market presence and decades of experience. 
Through strategic realignment and integrated solutions across multiple 
business verticals, we aim to transcend traditional communication roles 
and become a holistic solution provider, enhancing scalability.

Reinforcing and 
enriching strong 
brand

Operational 
excellence

Digital 
innovation

Prudent capital 
allocations

Free cash 
flow 

Community 
engagements

Client retention Good governance 

Driving sustainable growth
Achieve sustainable growth in both 
revenues and profits, thereby effectively 
augmenting shareholder value. 

Balancing print and non-print 
businesses
Prioritise a balanced approach, ensuring 
stability, scalability, and prudent 
diversification across our print and  
non-print businesses. While our print 
segment yields strong cash flow, our radio 
and digital verticals offer significant growth 
opportunities, enabling us to expand our 
reach as a comprehensive solutions provider 
spanning multiple business verticals. 

Shareholder
Our primary objectives encompass maintaining a 
robust and efficient balance sheet, strategically 
investing for growth, and ultimately delivering 
enhanced returns for our shareholders. We 
distributed approximately `1,600 Crore in the 
form of dividend and buyback in last 6 years.

Readers
Our editorial content, renowned for its quality 
excellence, along with our commitment to 
unbiased reporting brings us numerous 
prestigious laurels from the media industry. Our 
journalists and editorial teams are recognised 
for their refreshing insights and superior 
content, setting industry benchmark and 
fostering strong trust among our readers.

Listeners
Our broadcasting of an engaging and 
entertaining content, tailored for a diverse 
audience, further strengthens our footprint and 
widens our reach. 

Clients
Our dynamic and innovative value propositions 
ensure heightened impact for our clients' 
advertisements across various platforms.

People
Our core focus is on cultivating a work culture 
that champions continuous learning and 
development, empowering our employees to 
stay abreast of industry trends. We strive to 
foster a supportive environment that nurtures 
collaboration, innovation, and personal growth.

Community
Our 'Saat Sarokaar' principles guide us to 
undertake community interventions aimed at 
poverty alleviation, nurturing societal well-
being, advancing education, empowering 
women, championing environmental 
conservation, and preserving water resources.

VALUE CREATION APPROACH

OUT-OF-HOME (OOH)

RADIO

DIGITAL

Operating eco-system

CREATING VALUE FOR ALL 
STAKEHOLDERS 

CORPORATE OVERVIEW > WELCOME TO OUR WORLD
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Chairman’s Communiqué

Over the years, we adeptly 
navigated different economic 
cycles, industry challenges, 
and market dynamics, 
emerging stronger with 
each hurdle. Our solid 
financial health and prudent 
management practices 
remain instrumental behind 
our constant pursuit of 
value creation. 

TAKING FORWARD 
A LEGACY OF VALUE 
CREATION

Dr. Mahendra Mohan Gupta
Non-Executive Chairman

Jagran Prakashan Limited8



Dear Stakeholders,
I am pleased to share 
with you the progress 
and achievements 
of Jagran Prakashan 
Limited for FY24.

Notwithstanding the 
challenges presented 
by the global macro-
economic environment, 
India maintained its 
position as a significant 
economic and 
geopolitical power. This 
resilience is reflected in 
the upward momentum 
of Indian economy, 
which grew by 7.6% 
in FY24, according to 
the Reserve Bank of 
India (RBI), solidifying 
its status as the 
fastest-growing major 
economy globally. 

This impressive growth is supported 
by the sustained strengthening of 
macro-economic fundamentals. The 
policy decisions of the Government, 
including a substantial increase in 
capital expenditure, are expected 
to drive sustainable increase in 
consumption through employment 
generation and improvement in per 
capita income. These measures 
are laying a robust foundation for 
long-term economic resilience, 
fuelling India's transformation at an 
accelerated pace.

Our enduring success and market 
leadership are firmly rooted in three 
core pillars: stability, consistency, and 
trust.

Stability lies at the core of our brand 
identity. Over the years, we adeptly 
navigated different economic cycles, 
industry challenges, and market 
dynamics, emerging stronger with 
each hurdle. Our solid financial health 
and prudent management practices 
remain instrumental behind our 
constant pursuit of value creation. 
Through sustained investment in 
infrastructure, technology, and talent, 
we upgraded our mettle to effectively 
adapt to the evolving media 
landscape. This focused approach 
ensures our long-term sustainability 
and resilience, positioning us as a 
reliable and enduring entity in the 
industry.

Consistency is integral to our 
credibility. We remained firm in 
delivering high-quality content that 
informs, educates, and engages our 
readers, listeners, and audiences. 
Our brands are synonymous with 

excellence, upholding the highest 
standards of integrity, accuracy, and 
impact. By consistently maintaining the 
quality of our content and providing 
reliable news, information, and 
engaging entertainment, we have 
garnered the trust of millions across 
India. This commitment to excellence 
also extends to our advertising 
solutions, where we consistently 
deliver value and tangible outcomes 
for our clients.

Trust is the hallmark of our brand. We 
recognise that trust is built over time, 
with each interaction playing a vital 
role in the process of earning and 
maintaining trust with our audience. We 
are deeply committed to upholding the 
trust our readers bestow upon us; and 
we do so by prioritising transparency, 
ethics, and accountability in all our 
operations. This commitment to 
trustworthiness and integrity is what 
sets us apart and keeps us at the 
forefront of the industry.

Stability lies at the core of 
our brand identity. Over 
the years, we adeptly 
navigated different 
economic cycles, industry 
challenges, and market 
dynamics, emerging 
stronger with each hurdle.

CORPORATE OVERVIEW > WELCOME TO OUR WORLD
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Chairman’s Communiqué 

In my view, the real challenge being 
currently faced by our Company is that 
of absence of a managing director 
since October 01, 2023 and the 
ongoing inter-se disputes amongst the 
Members of the Promoter/Promoter 
Group of our Company. However, 
our Company’s business operations 
continued to run normally. The 
outcome of the disputes is uncertain 
at present, and the way forward will be 
determined only after the resolution 
of disputes and/or final decision in the 
ongoing legal proceedings.

I hope and trust that the disputes will 
be amicably resolved in the interest of 
our Company and all its stakeholders, 
and our Company will be back on track 
to realise its fullest potential.

effectively fund operating expenses 
and mitigate inflationary pressures, 
ensuring the maintenance of operating 
profit margins in the long run. 

We stay true to our philosophy 
of consistently rewarding our 
shareholders and enhance our 
collective prosperity. In line with 
this commitment, the Board has 
recommended a final dividend of `5 
per share (250%), marking an increase 
from `4 per share (200%) distributed in 
the previous year. 

Our robust financial position is further 
emphasised by a gross cash balance 
of `1,134 Crore and a net cash balance 
of `955 Crore at the group level. This 
strong cash reserve is indicative of our 
prudent financial management and 
affords us the flexibility to capitalise on 
growth opportunities to maintain our 
value creation trajectory. 

In terms of print segment, we are 
pleased to report strong growth in 
operating profit, supported by lower 
newsprint prices, reduced material 
costs, increased contributions from 
Government advertisements, and 
our ongoing efforts in stringent cost 
control. Dainik Jagran maintains its 
leadership position. Our flagship 
brands, Dainik Jagran, Inext, and 
Punjabi Jagran, have all experienced 
significant growth in ad revenue, 
primarily owing to an increase in 
Government advertising. Additionally, 
the stability of our circulation further 
underlines our resilience and enduring 
appeal in the market. 

In the digital realm, we achieved 
remarkable milestones, securing 
our position among the top 10 in 
India and the top 20 globally in the 
news/information category. Strategic 
collaborations with major tech giants 

We are continuously refining our internal 
processes, placing a strong emphasis on 
leveraging technology and economies of scale to 
achieve efficiencies. We aim to stay ahead in the 
market by improving the quality of our offerings 
and increasing the agility of our organisation. 
Our ongoing focus on cost optimisation is set to 
effectively fund operating expenses and mitigate 
inflationary pressures, ensuring the maintenance 
of operating profit margins in the long run.

Sustaining our performance
I am pleased to share that FY24 
marked a year of stable growth for us. 
Our diversified portfolio and strategic 
initiatives enabled us to capitalise 
on the country's growth momentum 
effectively. During this period, our 
operating revenues grew by 4.2%, 
while our operating profit saw an 
increase of 12.6% on a year-on-year 
basis. 

We are continuously refining our 
internal processes, placing a strong 
emphasis on leveraging technology 
and economies of scale to achieve 
efficiencies. We aim to stay ahead in 
the market by improving the quality 
of our offerings and increasing the 
agility of our organisation. Our ongoing 
focus on cost optimisation is set to 

Jagran Prakashan Limited10



such as Google, Meta, JIO, and 
Amazon significantly boosted our 
content discovery, distribution, and 
syndication capabilities, enabling 
us to scale new heights. With a 
steady focus on investing in cutting-
edge technology, we are poised to 
harness the vast untapped potential 
in the digital domain, reaffirming our 
leadership in the ever-evolving digital 
landscape. 

Our radio division demonstrated 
outstanding performance, holding the 
second-highest client count share in 
the industry, standing at 40% in  
FY24. Notably, 39% of our total 
clients on the radio platform chose 
to advertise on Radio City, marking 
a significant milestone. Moreover, 
we generated 24% of our revenue 
from a variety of offerings, including 
proactive proposals, digital initiatives, 
sponsorships, and special events. This 
diversified revenue stream reflects 
our ability to adapt and innovate in 
response to market demands.

In our out-of-home (OOH) and 
activation divisions, our endeavours 
were characterised by significant 
strategic shifts. In the OOH sector, 

our primary goal was to increase 
the share of revenue from asset-
based business, known for its 
greater profitability and stability. 
Similarly, in activation, we focused on 
maximising pure activation revenue, 
while reducing lower fixed margins 
businesses, thereby enhancing 
overall profitability. 

Upping our sustainability 
quotient 
We accentuate every facet of 
our business operations with a 
strong commitment to integrating 
environmental, social, and 
governance (ESG) considerations, 
aiming to unlock greater value for all 
stakeholders. As a model corporate 
citizen, we are dedicated to playing a 
positive role and making a meaningful 
impact in society.

Sustainability is ingrained in our 
foundational ethos and woven into 
the fabric of our value chain. From 
sustainable sourcing of raw materials 
to the implementation of waste 
recycling and reuse practices, as well 
as adopting sustainable transportation 
measures, we actively practice our 
commitment to sustainability in every 
aspect of our business.

Our constant focus on nurturing 
human capital is pivotal in ensuring 
that they remain the cornerstone 
of our value-accretive growth. 
With a diverse team bringing 
varied expertise, experiences, and 
perspectives, we stay dedicated 
to foster an environment of equal 
opportunity and inspire innovation at 
every turn.

Guided by our 'Saat Sarokaar' 
principles, we are driven to make 
a meaningful impact through 
community interventions. Our 

initiatives are dedicated to alleviating 
poverty, fostering a healthy society, 
advancing education, empowering 
women, conserving the environment, 
preserving water resources, and 
population management.

We uphold best-in-class corporate 
governance practices and continuously 
enhance our systems by seamlessly 
integrating ESG priorities into our 
operational framework.

Closing notes 
As we conclude yet another 
satisfactory year, I take this opportunity 
to reflect on the resilience and growth 
of the Indian economy. It instils in 
me the confidence that both the 
media industry, at large, and Jagran, 
in particular, will benefit from the 
thriving business ecosystem present 
in the country, while continuing on a 
trajectory of long-term sustainable 
growth.

As we embark on another promising 
year, I am optimistic about our ability to 
leverage emerging opportunities and 
prioritise our strategic objectives to 
foster growth.

On behalf of the Board of Directors 
and our entire team, I extend heartfelt 
gratitude to all our invaluable 
stakeholders - customers, listeners, 
readers, employees, partners and 
banks - for their unwavering trust 
and firm support. With your enduring 
encouragement, we are well-placed 
to sustain our growth momentum and 
soar to even greater heights in the 
journey ahead.

Warm regards,

Dr. Mahendra Mohan Gupta
Non-Executive Chairman

The Board has 
recommended a final 
dividend of `5 per share 
(250%), marking an 
increase from `4 per 
share (200%) distributed 
in the previous year.
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Key Performance Indicators

SURGING AHEAD WITH 
IMPACTFUL PERFORMANCE 
Annual  
performance 

Quarterly 
performance
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Robust track record of distribution 
to shareholders
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WWITH AN EYE ON 
THE FUTURE, WE 
EMBRACE GROWTH 
OPPORTUNITIES 
AMIDST THE EVER-
EVOLVING MEDIA 
AND ENTERTAINMENT 
LANDSCAPE. 
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TO CHANGING MEDIA CONSUMPTION 

TRENDS, WE CONSISTENTLY ELEVATE OUR 

EFFORTS TO REINFORCE OUR PROMINENCE 

ACROSS ALL OUR MEDIA PLATFORMS. WITH 

NEW TECHNOLOGIES AND ESTABLISHED 

PLATFORMS VYING FOR DOMINANCE, WE 

STAY COMMITTED TO OUR FUNDAMENTALS. 

AS WE NAVIGATE THE YEARS AHEAD, 

THE MEDIA INDUSTRY UNFOLDS NEW 

CHALLENGES AND OPPORTUNITIES, 

SETTING THE COURSE FOR CONTINUOUS 

INNOVATION AND GROWTH.

ADAPTING

CORPORATE OVERVIEW > BUSINESS SEGMENT REVIEW
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Print Megatrends 

LEADING THE 
CHARGE THROUGH 
KEY TRENDS

WE ARE COGNIZANT OF THE KEY 

TRENDS SHAPING THE BURGEONING 

LANDSCAPE OF THE PRINT MEDIA 

INDUSTRY IN INDIA, SHOWCASING 

OUR ADAPTABILITY TO CHANGING 

CONSUMER PREFERENCES, 

TECHNOLOGICAL ADVANCEMENTS, 

AND MARKET DYNAMICS. 
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AWe remain agile and 
responsive to industry 
trends, utilising latest 
innovation, superior 
content, and strategic 
partnerships to drive 
growth and stay ahead 
in the dynamic media 
landscape.

ADVANCING 
WITH AGILITY

Amidst this evolving 
environment, we excel 
through our unshakable 
commitment to quality 
content, diversified revenue 
stream, continuous innovation, 
strategic collaboration 
and environmental 
stewardship. These elements 
synergistically position us as 
a leader at the forefront of 
Indian media industry. 
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Print Segment Review 

BOLSTERING 
CREDIBILITY WITH  
THE POWER OF PRINT

We embody timeless values of quality 
excellence, integrity, and authenticity in 
news reporting. Our publications serve as 
powerful conduits of information, insight, and 
empowerment for millions across India. 

Over the decades, we consistently progressed 
in tandem with India's rapid socio-economic 
development, expanding across the length 
and breadth of India. The credibility of our 
brand spans across a broad social spectrum, 
resonating deeply across the diverse fabric of 
society and standing tall as our most prized 
asset in a competitive landscape.

Our publications are celebrated for 
their editorial content, marked by 
impartial and autonomous reporting. 
Our journalists and editorial teams are 
bestowed with numerous accolades 
in the media industry, in recognition of 
their persistent commitment to honesty 
and unique authenticity in storytelling.

Furthermore, the increasing trust 
reposed in us by our readers 
empowers us to expand into new 
markets and attract a diverse 
readership. Additionally, various 
promotional campaigns are conducted 
to actively engage larger audiences 
and strengthen our value proposition. 

According to the third edition of 
the Ormax Media 'Fact or Fake?' 
study, print media continues to 
maintain greater news credibility, 
with a Credibility Index of 62%, which 
surpasses both television at 55% and 
radio at 54%.

*IRS 2019 Q4 |# Including one outsourced 
printing facility and one printing 
facility of Mid-day.

No. 1*
Print Dailies: Dainik Jagran 
(Hindi) and Inquilab (Urdu)

8
Publications 

33#
Printing facilities 

Largest*
Read daily in India –  
Dainik Jagran

300+
Editions/Sub-editions
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http://Vishvasnews.com
http://Onlymyhealth.com
http://Onlymyhealth.com


http://Jagran.com
http://Jagran.com
http://Jagranjosh.com
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