=

Jagran

DETAILS OF THE ONGOING PROJECTUNDERTAKEN AS PER THE CSR POLICY

As a socially responsible corporate citizen, JPL has beenpersistently exploring novel
opportunities and possibilitiesin the form of sustainable programs or projects for its
CSRactivities in order to create larger social impact and positivechanges in the lives of
community, keeping in line with theprinciples of SaatSarokaar Foundation.

The outbreak of the COVID-19 pandemic around the worldhas had a de-stabilising impact on all
business operationsand the society at a global level. The Company hasconstantly worked towards
elevating the living conditionsamong communities and aims to make a larger impact in
thedevelopment of the society in the post COVID-19 era. TheCompany is carrying out various
Public outreach campaigns / initiatives on COVID-19 awareness and/or vaccination focusing
primarily towardspromoting health care including preventive health care andsanitation across
several mediums such as print media,outdoor advertisement, digital and FM radio broadcasting
on Pan-India basis chiefly in the states where the Company operates.The Company is leveraging
the Group’s internal resourcesand robust capabilities in order to reach a wider mass,covering
both rural and urban areas.

The details of the expenditure undertaken are as follows:

S. No. Particulars Amount in Lakhs
1. Total CSR obligation for the FY 2020-2021 688.06
2. Amount spent during the FY 2020-2021 26.24
3. Transfer to Unspent CSR Account 680
4. Expenditure incurred from April 01, 2021 to December 31, 2021 353.7
from Unspent CSR Account




