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India now has the 2"9 largest internet user base after China
India also the fastest growing in the world
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China Peak
640 mn

Source : Deloitte TMT Predictions 2015, TRAI Indicator Reports Jun ‘15, Internetlivestats.com, IAMAI, FICC| KPMG



25.4 Internet users/100
population

o
37% Spending 201 min/day
109 mn annual
th
Broadband grow
319 mn subscribers

Internet
subscribers

Source : TRAI Indicator Reports Jun 15, IAMAI-IMRB Report 2014



India internet story will be driven by languages




88%
Indians are
non English

Speakers




269 mn

Local
Language 169 mn
Users growing
At a faster rate
than Overall

Internet Users

47%

Dec ‘13 Jun ‘15 (E)

Local Language
User
Growth

Source : “Internet in Local Language 2014"— IMRB IAMAI Study



Source

Increase in local
language
content on
Internet will
result a growth
of 39% In the
current Internet
user base

: “Internet in Local Language 2014"- IMRB IAMAI Study




Local Language Internet Users

S8Omn 47 mn

urban rural
Growing at Growing at
51% 41%

yoy yoy

Source : “Internet in Local Language 2014"— IMRB IAMAI Study



Hindi Is driving
regional content
consumption In India.
Google India states
that Hindi content
consumption on
Internet is growing at
94%, re-emphasizing
the importance of
focusing on local
language content

Source : Google, Global Video Insights (GVI) by Vuclip,

Vuclip, the leading
premium mobile
video on demand
(VOD) service for
emerging markets
stated that 78% of
Vuclip viewers in
India have shown
preference to
watching content in -
their native language '



Google set up the
“Indian Languages
Internet Alliance
(ILIA)" with the
government and
news media
producers in the
country to ensure
Hindi users in India
can start finding the
Internet easier to use.

Google announced

that, AdSense wiill

support Hindi.The

move will help the

AdSense platform

support the “wealth of |
quality Hindi content” [ sa
that is currently
available online.

Source : #NAMAINDIC Conference




~—  The govtis spending

INR 27,000 crore to
lay optic fibre
connecting 2.5 L
panchayats across the
country under its
Digital India campaign
to give universal
broadband access
with accompanying e-
literacy programs

Source : #NAMAINDIC Conference

Reverie,, will power
20 mn smartphones
by '15. It makes text
communication
possible in 32
languages across
digital platforms and
devices. Is looking to
eliminate what it
terms a ‘digital B
disability’ in India.




By 2018 Internet Population Will be Older, More Rural, More

Gender Balanced , More Mobile, and More Language oriented

Balances

0 [ Mobile

Languag
driven

Source : IAMAI-BCG Report, Nov ‘14
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60%
under 25 yrs

2.6 men online
for every
womahn online

60-70%
Users

45% of users use
local language
content

54%
over 25 yrs

40-50%
Rural

1.9 men online
for every woman
among 18-24 yrs

70-80%
Users

70-90%
Indians do not
speak English
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Fast digitization, social websites and
modern devices have created
opportunities for new generations to
explore the huge "Bazaar" (Market)
available for the nation’s language -Hindi

Narendra Modi at 10t World Hindi Conference, Sep'15 n



To help make web content more useful
for Indians, many of whom don't speak
English, we launched the Indian
Language Internet Alliance last year to

foster more local language content, and

have built greater local language support

into our products—including Hindi Voice

Search, an improved Hindi keyboard and

support for seven Indian languages with
the latest versions of Android

Sundar Pichai, Googleblogs

n
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"...many of the next 100 to 200 million
Indians who come online won't speak
English. So, we have been working with
30 partners on the Indian Language
Internet Alliance to make the web more
useful to Indian language speakers

Rajan Anandan, Google n



Arvind Pani, co-founder and CEOQO,
Reverie Language Technologies

n



Share of digital advertising in local language to go up from 5%
to 30% by 2020

Local Language Local Language
5% 30%

Digital Digital

Advertising Advertising
Mkt Mkt

June 2015 2020 Est



Key drivers of local language content in India

Enhanced

Awareness
Government

Initiatives @

Affordable
Internet
Access

Lowering
Smartphone

rices
M P
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http://www.jagran.com/
http://post.jagran.com/
http://www.jagranjunction.com/
http://www.onlymyhealth.com/
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980 mn: Mobile Subscribers Jagran Apps

170 mn : Smartphones Total Downloads

/ 53,88,817
India — the 3rd Active Downloads
largest 8’98'328
smartphone

market in the
world after China
& US. Growing at
a rate of 45% - the
highest across the
world

Screen Views

59 mn

Users : 9,00,365
Sessions : 43 mn

Source : TRAI Indicator Report Jun ‘15, Informa, Internet Trends 2014 — Code Conference — KPCB, Google Analytics Nov ‘15,



Currently our top 3 Markets UP, Jagran Audience breakup by Session
Bihar and UKD forms only 11.8% of
our total sessions

1%
0.6%

20 44% o
10%

Our Primary Traffic is from Delhi, 65% . © 1%
Maharashtra and Karnataka where o

the internet penetration has already 29 ¥ 2.4% ° 5%
peaked and reaching to a saturation Y

level. o 10% © @

8%
The next Go To markets are UP and
Bihar . Jagran would naturally be
benefitted from the internet growth
in these markets.

Source : Google Analytics Nov ‘15,
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@ 8.11.15 : Bihar Election Results Counting Day

Page Views SoRc 000

Unigue Users . 4,20,000 ‘
\"

— /8000 concurrent users ——




May-June 2015 : Board Exam Results for 10t/12% Grade
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1,70,617 Highest Realtime User Traffic



@ May 2014 : Loksabha Results

31.5 mn page views

2.2 mn Unique Users

1,358,165 concurrent users
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Top sites on News/Info UV

/  Times of India
// India.com

/| NDTV

J/  India Today

An average of 101 mn unique visitors // Jagran
on News & Information '




e importance of Education & Health in India

On a scale of 1 to 10, how importantis _____ to you personally.
Percentage of people saying “10 — Very Important”

52%

Good
Health

Source : Global Attitude Survey, Spring 2014, Pew Research Centre, India Scores



Top sites on Health

UV (mn)

27 26 27 25 26 25 25 25 WebMD

M
24

22

21 OnlyMyHealth

Everyday Health

Healthline

India.com
An average of 25 mn unique
visitors/month on Health

OnlyMyHealth has maintained the No.1 Ranking amongst Indian sites
consistently since May ‘14

Source : Unique Users Comscore, Web + Mobile
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Top sites on Education UV
UV (mn)

44 Jagran Josh

39 <q
2 33 o 35 37 38 37 36 36 31
AGLASEM

// Amity

¥ IBPS

An average of 36 mn unique )/ TNPCSExams
visitors/month on Education '

JagranJosh has maintained the No.1 Ranking for the last 2 years
consecutively. Has a traffic greater than the No.2.& 3 combined

Source : Unique Users Comscore, Web + Mobile
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